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Unifying Legacy BI Tools into a 
Custom, Consumer-Focused 
Analytical Application 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Summary 

 

We helped a global leader in 
customer engagement 
enhance its product with a 
custom MicroStrategy 
reporting platform that 
provides near real-time 
customer engagement 
analytics.  
 
Industry 
Online customer engagement  

 
Users 
Campaign Managers, Senior 
Management  

 
Technologies 
MicroStrategy, Vertica, MySQL, 
Puppet, Maven 
 
Team Size 
16 InfoCeptians, 4 customer 
associates 

 The Challenge 
 

Our client, a leader in online customer engagement and web analytics, and a $500M+ public 
company, creates platforms for businesses to use to engage customers worldwide in real-time 
voice, text, and video chats. Their customer-facing analytics suite was aging, and though effective in 
many ways, the platform fell short on campaign analytics, leaving businesses “in the dark” to 
determine the effect of their online engagement efforts with customers. 
 

 The Solution 
 

Our team created a multi-tenant campaign dashboard application that serves customers globally 
and provides engagement analytics broken down by channels, visits, and prospects. Highlights 
include:  

 MicroStrategy reports and dashboards in express mode for quick-loading of documents 
and dashboards in the MicroStrategy web portal 

 Custom MicroStrategy SDK customizations for seamless integration with existing client 
platforms and portals 

 Integration across existing client platforms, including single sign-on and UI customizations, 
such as  branded icons, links, error handling, logout links, and more to enhance the user 
experience 

 Internationalization (i18n) so that clients can access the tool across time zones and 
languages 

 Targeting funnel analytics (visits vs. prospects vs. exposed; engagements vs. conversions 
vs. revenue, etc.) 

 Data modelling capabilities to create a robust online engagement data model 
 

The Results 
 

Our work led to a highly successful, new analytics deployment that allows campaign managers and 
business owners to glean insights on engagements, user segmentation, funnel targeting, and 
increased user adoption. Key features include: 

 A high-performance dashboard that executes reports in 10 seconds (vs. the previous 3 
minutes) and refreshes every 30 minutes to provide near real-time analytics 

 Metadata internationalization in 8 different non-English languages 

 Customized look and feel and a seamless user experience with single sign on 
 

Migrating an Aging Customer-Facing 
Analytics Suite to a Custom 
MicroStrategy Reporting Portal 
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